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Quirky lighting can add appeal to urban
living with a few well-chosen pieces
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Lighting has long
bren considered the accent
of the design world: the
right pendant light for the
breakfast nook or recessed
lighting to flow with your
new open floor plan, for
example. But in today's
culture of customization.
lighting is no longer an
afterthouzht.

"People have always felt
the need to have something
personal. IE°s new o do it
with lighting fxtures,” says
Leann Heller, the co-owner
of Happy Cat Lights

[(www happycatlights.com),
The perzonalized lamp
company, based in George-
town, Mass., owes s on-
gin and name to the popua-
lar Internet meme. Leann's
husband, Jon, who handles
the Web site and market-
ing, wanted a lamp featur-
ing the Happy Cat. The
couple posted pictures on-
line in August 2007, and
the respomse convinced
them (o open up their cus-
tomized light shop.

“It's not just a light — it's
art. Ultimately, 1t means
something (o vou or some-
thing to the person you're
giving it to,” Leann says,

She has created lamps

based on wedding photos,
first grandchildren and
hand mames., A oustomer
submits their drawing or
photo and, as long as it is
not a copyrghted image,
Leann ereates a stencil from
the original picture. She
then uses am X-Acto knife to
carve out the colored screen
for the white plastic lamp
that starts at 543

“Replacing a big fluores-
cent light with a lamp gives
your space a nice homier
fecl: it's less like an office
building,” says Leann. In
tirn, her lamps have been
used as nightlights and
desk art because of their
softer alow,

But apartment owners
are alse taking their cues
from what they see in the
business world, with refur-
bished signs and custom
neon lights from Lite Brite
MNeon Studio [(www litebrite
neon.com) in South Brook-
Iym. "Its the transiticn
from the commercial to

The storefront at Lite Brite Maean

the perscnal. YWhen neon
izn’t being used to sell peo-
ple something, it creates a
new dialogue within the
space,” says owner Matt
Dilling.

Although the company
sells  personalized name
lights, neon lizhting isn't
limited to word choices.
The company, founded in

1997, has produced neon
skulls, nooses and lobsters
tor serve as de facto art or
conversation  pieces  for
Mew York apartments, If
vou don't want your space
awash m bright green,
Dilling adwvizezs that all
neon  pieces come  with
modern dimming switch-
es, Lite Brite also has a sig-
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Fashion industry florist Michael George, in his book "Simply Elagant Flowers™ (Marth Light Books, 530) written with Bob Shuman, understands
that variety wn't always the spice of life, The Hower selections and arrangements are refined, boldd and crisp — what 3 bouguet should be, miTro

Bright lights in the big city

v

nature line of wall sconces,
floor lamps and chande-
liers made out of neon,
which run between 51,400
and 54,000,

"Meon has its own lan-
guaee and a seductive pows
e I8 an intense use of col-
or that can be difficule to
work with and yet so attrac-
tive,” Dillins savs.



